






Tracking Period :- Jan'-March'

Quarter I

Brand Location

TOM Ad Recall 32% 3% Multiple Visit Share (MUS) 23% -5% Multiple Preference Score 11% 2%

Rank 1 0 Rank 1 0 Rank 3 0

TOM Recall (TR) 12% -5% Preferred Visit Share (PUS) 21% 6% Prefered Preference Score 21% -7%

Rank 2 0 Rank 4 0 Rank 3 0

Spontanious Awareness (SA) 42% -7% MUS-PUS Conversion Ratio 13% -9% MPS- to-PPS Convertion Ratio 13% -3%

Rank 4 0 Rank 2 0 Rank 3 0

TR-SA Ratio 0.3                -0.05 Service Satisfaction Rating 19% 11% Preference Satisfaction Rating 16% 5%

Rank 3 0 Rank 3 0 Rank 3 0

Brand Sustenance Score 23% -4% Brand Persuasion Score 31% 23% Brand Loyalty Score 9% 6%

Rank 4 0 Rank 6 0 Rank 3 0

Likeability Rating 12% -9% Brand Future-readiness Scores
Rank 3 0 Brand Switchin towards you 23% 8%

Secondary Brand Momentum Score 0.33 0.33 Rank 3 0

Ad Momentum Score 0.4 -0.03            Relative Index 100% 100%

Rank 5 2 Rank 1 1 Brand Switchout from you 11% 3%

Rank 3 0

Primary Brand Momentum Score 0.33 0.33

Relative Index 100% 100% Expected Future primary share 17%

Rank 1 1
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